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Company Background and Introduction

»  First nationwide green power marketer with 100% green energy choice
Founded January 2000

e Sold over 13,232,050,777 kWh of green energy (equal to 1,273,292 average residential customers or
avoidance of 7,230,527 trips between New York City and Los Angeles)

— Nation’s leader in renewable kWh sales
— Includes largest transaction in U.S. green energy history (PepsiCo)
* Buyer and seller of green energy certificates
* Intellectual Property Includes:
— Energy Efficiency Credits Measurement and Verification Software for White Tags™
— Twelve Unique Renewable Energy Retail Products — Including Sterling Planet Fixed-Price Hedge™
e Customers in 45 states
583 Commercial and Industrial Customers (many the largest purchase in their sector)
»  Utility partnership-based enterprise — 46 utilities to date
— Most utility partnerships in green industry
»  Certified Products by Both Major Certification Organizations
— Center for Resource Solutions (Green-e)
— Environmental Resources Trust (ERT)
* Endorsed by environmental groups and government agencies
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Some of Our Clients
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Company Background and Clients

»  First nationwide green power marketer with 100% green energy choice — Founded in 2000

 Sold over 13,232,050,777 kWh of green energy (equal to 1,273,292 average residential customers or
avoidance of 7,230,527 trips between New York City and Los Angeles)

* Nation’s leader in renewable kWh sales
* Largest Transaction in U.S. green energy history (Pepsi)
*  Buyer and seller of environmental attributes (RECs, White Tags™ and Carbon Credits)

583 Large Clients

Universities (32) Commercial & Industrial (435) Government (70)
e Harvard &% - Alcoa 8 « USAirForce %
e Yale YALE e DuPont Themiracfesc:fscienm' e US Army
- Duke §j « Johnson and Johnson  {efwenohmen  » Homeland Security (XS
. Univers\ity of Utah Ug;;!:!w e Pepsi ®PEPSICO o NASA & i,
» Florida State . Staples @ » Western Area Power Administration
Utilities (46) ) le? _ " USEPA
) « Whirlpool ‘ﬁ-ﬂp_w.l | » US QSA O . oner serices Acmmstrtion
R e 2004 Democratic Convention e National Renewable Energy Lab

i = conEdison
Con Edison & = 2004 Republican Convention  Veterans Affairs [
PEPCO Energy g&gﬂeee;;"Se.r\.rices

e NFL (2007 Super Bowl) e State of New York
e Coca Cola Bz e State of lllinois

Constellation

Constellation Kovehry




Products & Services

1. Selling Green Tags or RECs (Renewable Energy Certificates)

2. Creating and Selling White Tags™ (Energy Efficiency Credits)
3. Manage Residential Green Power Programs (Utility Partners)

4. Developing Offsite Fixed-Price Green Electricity Projects

5. Developing Onsite Fixed-Price Green Electricity Projects
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Green Energy Market and Market Size

U.S. Electricity Market is $10 Billion - $3 Trillion
Over $250 Billion a Year Target Market
(Global Green House
Gas Emissions)
Current Estimated at

$53 Billion $1.2 Trillion in 2012
Target Market

. (RPS)
$4.2 Billion

$2.5 Billion  Target Market
Target Market (Commercial &
(Residential) Industrial)

Mandated REC

Voluntary REC GHG Emissions

Market Size Market Size Market Size
Source: Department of Energy Source: Global Eneray Decisions Source: Price Waterhous-Coopers / Canter Fitzgerald
Customers Voluntary Pay More Target Marketing — Portfolio Standards States Very Early in its Definitions and Rules

23 Utility Marketing Programs in: More Advanced in:

» Florida Connecticut = Europe
= New York Massachusetts = Japan

* New Jersey Rhode Island
STERLING

Legend
24 States with Portfolio Standards
"--— Note: Includes Hawail
PLA ’1 7 States Considering Portfolio Standards
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‘ Sterling Planet is Active Iin All 3 Markets

REC Markets
Voluntary Markets

= Customers voluntarily pay more for renewable energy
» Participating in 24 (46 Overall) utility renewable marketing programs in:

= Florida, Massachusetts, New York, Connecticut, New Jersey, Rhode
Island and Washington, DC

Mandated Markets

= Sell RECs to utility to satisfy RPS
= Manage RECs exchange among utilities

Target Marketing — Portfolio Standards States

» Provide RECs to government agencies

Legend
- 24 States with Portfolio Standards
Note: Includes Hawaii

- 7 States Considering Portfolio Standards

GHG Emission Markets

Greenhouse Gas Emission Markets

= Very Early in its Definitions and Rules
= More Advanced in:
= Europe

STERLING . ;o0
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Voluntary Renewable Energy Market

e RECs represent the contractual right to claim the environmental and
other attributes associated with electricity generated from renewable
energy. Companies apply these to their Greenhouse Gas (GHG) emissions.

CLIMATEY
. LEADERS

e Bank of America pledges to reduce its total U.S. GHG emissions by 9% from 2004 to 2009.

e Eastman Kodak pledges to reduce total global GHG emissions by 10% from 2002 to 2008.

e Gap pledges to reduce its U.S. GHG emissions by 11% per square foot from 2003 to 2008.

e Marriott pledges to reduce U.S. GHG emissions by 6% per available room from 2000 to 2010.
« Pfizer pledges to reduce global GHG by 35% per $ of revenue from 2000 to 2007.

e Baxter, IBM, NREL and SC Johnson achieved their ambitious 2000 to 2005 goals.

TERLING
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Connecting The Market

U.S.EPA | DuPont Yale Political — §\1ohawk Paper WAPA Staples Harvard

Conventions

Nike St. ColumbajU.S. Air Force IRS Duke University flaohnson & Johnson Alcoa Coca Cola

Actual Commercial and
Industrial Customers

Sterling Planet
Markets Attributes

Leveraging EPA Green

Local Utility Companies

Bi-Lateral
Attribute
Contracts

Residential Partnership Program
Customers -~
SEPA
SE
| Ciictnmar
| I | | .
F Small Hydro
| Project (OR) | Cgi\:z;nder
9 R Wind Biomass Projects (TX) |
Solar Project Project (MN) | Project (GA) | J
(FL) I

Electricity (Null Power) Contracts - PPA

STERLING Local Utility Companies
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How It Works?

Electric Power Plants

STERLING

Wind Power
-
Solar Power
-
Small Hydropower
-
Bio-Mass Power
-
Geothermal Power )
E— Electricity National Il e
Coal Fired Power Grid Utility
-
Oil Fired Power
-
Nuclear Power
-
Large Hydropower

] Seven Years of Experience Has Taken Risk Out of Business

Large Gas Fired Model
Power Plants

Green
Attributes

Customer
Relationship

Metering
v Point

Customer
Relationship

Brown
Attributes

- Recurring Revenue Stream

STERLING

PLANET

- Market is Rapidly Growing and Becoming “Mainstream”



| Intersection of RECs, White Tags™ and
. Carbon Credits

FIGURE 5 | OPERATIONAL BOUNDARIES
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What are White Tags?

e A new tradable attribute similar to green tags
or Renewable Energy Credits (REC)

e Represents the value of energy not used
(conserved) at facilities

e Created through the implementation of energy
conservation (Demand-Side Management) projects

e Also known as Energy Efficiency (EE) Certificates
& White Certificates
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| Comparison to RECs

White Tags™

Many Ways the Same

Mandated Market - Same States & Similar Mandates (%)

Voluntary Market - Same rationale, but larger market share (vs mandated)

e Market Size - Similar, but likely larger with broader scope & faster adoption

Certification - Similar, but more complex (savings vs generation)

Some Ways Different

e Regulations - Facility based, not equipment based

e Measurement & Verification (M&V) - Historically problematic

PLANET .



| How are White Tags Created?

Implementation of energy conservation projects . .
onservation

at a facility, including: Energy / Project Completed

Use 4 _
 Equipment upgrades, retrofits, & replacement .. Baseline Use Eneray
Savings
e Operational modifications & set point changes Actual Use
e Energy management and monitoring systems » Time

e Combined Heat and Power (CHP) or cogeneration

e New technologies (e.g. High Efficiency Lighting).

I Create
STERLING -
STERLING Save $ White Tag
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‘ Where Are White Tags Sold?

e Implemented in Italy & France

_ RPS states shown in yellow & red*
(Mandated in UK)

Mandated in 3 US states

» Connecticut (2007)

» Pennsylvania (2007)

» Nevada (2007)

» 9 Others Evaluating Concept

Likely in 21 other RPS states

e Mandates require utilities in that state to purchase White Tags - creating
minimum demand, certain buyers & a price floor

e May be created in one state and sold in another (global perspective)

 May be sold to corporations & federal gov't (CO, reduction - not mandates)
STERLING

Pl ADJET * States that have voluntary renewable energy goals or RPS-type legislation without enforcement provisions
15
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Other Energy Efficiency Regulations/Policy

PA - Tier 2 “advanced energy resources” must account for an additional 10% of power sold. Tier 2 include
energy efficiency, hydro, waste coal generation.

NV - 2005 amendment to the RPS to require Renewable Energy and Energy Efficiency to meet 20% of

electricity by 2015, of which up to 25% can be met with energy efficiency. Has a peak demand multiplier.
CT - 1% by 2007; 4% by 2010.

NY — Opened Hearings — 15% by 2015 is their target.

MA — Opened Hearings — Goal not yet established.

CA — Mel met with the Public Service Commission, CA Air Board and the California Energy Commission. They

are serious about upcoming legislation.
TX — Utilities must offset 10% of demand growth.
IL — 25% of projected load growth by 2017.

HI — Energy efficiency projects are treated the same as renewables.

Federal Government — 3% Energy Efficiency per Agency per Year for next 10 years.

STERLING

AI 1E‘I. 16



Measurement & Verification

White Tags™

e Prescriptive method for direct replacement/retrofit

e Metered method for cogeneration or CHP

e Design method for new buildings (LEED)
e Modeled method for operational changes (existing and new buildings)
e Requires establishing a baseline (actual building or reference)
e Traditionally used facility simulation models or statistical models
» Facility: on-site, complex, expensive, subjective - but accurate
» Statistical, off-site, simple, inexpensive, objective - but inaccurate

» Sterling Planet has developed neural network model - best of both

» ]l | \ [
il MIALY
P
PLANE 7



Baseline Energy Use Model

“White Tag Pro™”

lllustration

STERLING
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leasurement & Verification: WhiteTag Pro™

STERLING

PLARET 5

DASHBOARD

PROFILE

Welcome Profile

Sterling Planet

Time: 1.132s.

Building: IDothan - Demo2; Yl

Total Tags Created:

Copyright 2006

STERLING

PLANET

CUSTOMER SERVICE

The Dashboard Profile provides a summary view of the environmental certificates created, energy savings achieved and
1/23/2007 avoided air emissions by building(s), time period and energy supply.

Energy: IEIectric j View By: ITO Date j
[ crvmonmenr
= w -
= & 7
= 6,000 + 600 7,000
4,500 + 450 5,250
3,000 + 300 + -+ 3,500
1,500 + 150 + T+ 1,750
oo t t { oo~ - 0d

[ Actual Savings  Baseline | [ coz2 - NOx |
745.2 Baseline Energy Use: 5,686 kwh Carbon Dioxide (CO2): 582 tons
Actual Energy Use: —4,941 kWh Sulfur Dioxide (S02): 6,860 Ibs
Energy Savings: 745 kwh Nitrous Oxide (NOx): 2,509 Ibs

View Details

Privacy Policy | Terms Of Use | Site Map | Contact Us

Online System
Large Portfolio
Baseline
M&V
Scenarios
Track
* Energy Use
» White Tags™
» CO, (GHG)
 NOx & SO,
Database (1/0)
 Building
 Billing
« Weather
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./Ieasurement & Verification: WhiteTag Pro™

STERLING

Pl.ﬂ il

Welcome

Novartis

STERLING

PLANET

Energy

Building: I Dothan - Demcj

View By: I Last Year

j Energy: I Electric

% %,

% % %, o, %n, %%,

2,

=

Actual

Neural Network
Online System
Large Portfolio
Baseline
M&V
Scenarios
Track
* Energy Use
 White Tags™
« CO, (GHG)
* NOx & SO,
Database (1/0)
 Building
 Billing
* Weather
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Location > Weather & GHG

Stake/Reqion: Building:

=10l x|

Clienk: Division: Counkry:
[rovare =l |movare =1 Jusa JE2 [ T =] [pitmare =1
Building Info |F\.cc0unts | Biling | ‘weather | Farecasts |

|»

Clc

)sest Station

Location Information

Longitude:

Latitude:

Street Address 1: Street Address 2: Ciby:
| |.0.tlanta

517 W', Peachtree |

Skakion Mame:

|-34.33?3

|33.??59

angitude:

Latitude:
|-a4.2981

[33.6783

5,68 mi

Weather Station:
[xPOE:

L~ edGrid Region; Year: Intensity Fackor:
0.00

|.CI.I:Ia|'|I:aJ De Kalb-Peachtree Airport

GHG Calculations

< [rara i
\\
Contacks:
ContactTvpe | LastM ame | FirstM ame | Middlelnitial | W orkPhone | 'WorkPhoneE st | CellPhone | Fax | Emailsddress B uildingl D
[ 3 Cozte Kenneth L kencostei@bellzouth.net |10
1 tacGregol Paul 4n4-229-71 paul@paulmacgregor.cof 10
OWnErs:
Clientt ame | Percentl wher | Comments
p |Movare 100 Movare Biltmore Assoc. LP
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Billing Data

Client: Division: Country: State/Region: Building:
|N|:|vare ;l |N|:Nare ;l IUS.ﬁ. ;l IG.C\ ;l IBiItmDre ;l

Building Irfo | Accounts  Billing |Weather | Forecasts |

Pl P = (|
oy Feriods

I\"Bl'ldl:lr: /\

|50uthern CDITIl:lE;l BilMugfBer | StartDate  [EndDate | BillDays [ Consumption| S ervicefimount [ WendorChargeType | Unitébbr -
b |1 12/29/2000 |1/29/2002 | 32 B97E45 / 37345 Electric Consumption | kwh ]
Account 2 24272002129 __|EEE 34024 Electric Conzumption | kiw'h —
=] 3 242842002 | 3/28/2002 | 29 REv07a 34908 Electric Consumption | kwh
4 342842002 | 4/26/2002 | 29 B33396 327114 Electric Consumption | kwh
Eil: 5 472742002 |5/29/2002 | 33 EI1E42 3BE17 Electric Consumption | kwh
E 543042002 | 642742002 | 29 594268 35640 Electric Consumphion | kiwh
I‘::'c""':b j‘ 7 B/28/2002 | 7429/2002 | 32 72099 38992 Electric Consumphion | kiwh
B V43042002 | 8428/2002 | 30 7h3991 40795 Electric Consumphion | kiwh
I nput by 5 2/29/2002 9!2?;"2["]2’ 30 B959E3 A7E91 Electric Ennsumption kb
10 9/28/2002 |10/28/2003 3 B42726 3RETE Electric Consumption | kwh
1 10/29/2002 | 11/26/2002 29 ArE33z 33829 Electric Consumption | kwh
Excel Template 12 /27 /2002 | 1243042003 34 B35E15 352 Electric Consumption | kwh
13 12431/2002 |1/29/2003 | 30 B49EE0 33387 Electric Consumption | kwh
14 143042003 | 2/27/2003 | 29 BEZ207 AT Electric Consumption | kwh
15 242842003 | 3/28/2003 | 29 A07420 1933 Electric Consumption | kwh
16 342542003 | 4/29/2003 | 32 516501 32173 Electric Consumption | kwh
17 4/30/2003 | 5/29/2003 | 30 AORE3 32103 Electric Consumphion | kiwh —
18 54302003 | 642742003 | 29 521BRE 33286 Electric Consumphion | kiwh
19 B/28/2003 | 7/29/2003 | 32 R95986 34720 Electric Consumphion | kiwh
20 743042003 | 8/28/2003 30 B1E173 3A7ET Electric Consumption | kwh
1 8/29/2003 |9/29/2003 | 32 BO9334 34992 Electric Consumption | kwh
&2 9/30/2003 | 1042842003 29 495733 349 Electric Consumption | kwh
&3 10/29/2003 | 11/25/2003 28 454189 33 Electric Consumption | kwh
24 11/26/2003 | 12/25/2003 34 B43271 A4 Electric Consumption | kwh
25 1243072003 |1/28/2004 | 30 584003 3210 Electric Consumption | kwh
26 142842004 | 2/26/2004 | 29 SE48E7 33430 Electric Consurnption | kwh -

22



Formulate (“Build”) Model

Client: Division: Country: State/Region: Building:

|N|:|vare ;l |N|:Nare ;l IUS.ﬁ. ;l IG.C\ ;l IBiItmDre ;l

Building InFu:uI Accounts I Billing I ‘Weather Forecasts I

|»

Seckor: R.anl: Type: Forecast: Accounts:

|Electric | IOFFiciaI =1 |Electric =l I{Newtb | Electric

Min Drate: Max Dake: Forecask Mame:
[1z29/2001 > | 6/26/2005 |  [Bikmore, 2/20/2006 11:55:22 AM

i Clean” Weather

Electric con

i

W Build ¥ Train [ Zave [ Export o

BillStart | BilEnd [ kwh | kW) Biling Diays | dwgl Avgfiw) Hrs< | Hres [ kKW h/Day| Forecast] Actual | Error| k'he | Custd | Fueld | ki & |
B 12431702 01/29/03 (649660 an B31 |5 21655 B49660 | 0.00 | 38357

/30403 | 02/27403 | BE2207 29 45,77 (34,95 v 149.00 (B45 |51 |19386 BE3287 |BE2207 |0.19 | 33617 ]

02428403 |03/28/03 | 507420 29 BR7R(4763 (5153 [18765 (565 (131 (17457 507992 |507420)0.11 | 31998

03/29/03 | 04/29/03 | 516501 32 59.21(49.88 |hd28 [226.05 (502 (266 (16141 517943 |516501 |0.28 | 32173

04,/30/03 | 05/29/03 | 5033 an B79B(61.38 (B397 [22008 [214 506 (16894 S0ESSE |B0BE3 |0.01 | 32103

05/30/03 |06/27403 | 521668 29 FI36(64.07 |B7HO 28117 (B2 [B34 (17989 520491 |B21668 |-0.23| 33286

0B/28/03 |07 /29403 | 598986 32 FEFO(BART (P82 [2FE89 (6 762 | 18656 593423 | 596936 |-0.60| 34720

0730403 |08/28403 |B16173 a0 FrE1(7.04 (7305 [267.04 (0 720 | 20539 E16296 |B1B173|0.02 | 36767

08/29/03 |09/29/03 | 609934 32 214|240 (BE1T  |251.46 (112 [BBE (19082 B09440 |B09994 |-0.09) 34992

09430403 [10/28403 | 495733 29 B1.06(5242 |56.33 [19617 (405 (291 (17094 493882 | 495733 |-0.37) 31349 E

10429403 [11./25403 | 494189 28 57 F7(4783 (5288 (18310 (448 (224 (17650 496671 494189 |0.50 | 31311

11426403 |12/29/03 | 643271 34 41.38(2970 (3679 (14920 (@815 [1 18920 639877 |B43271 |-0.53|35319

12430403 |01 /28404 | 584003 an 41.09(2919 |3655 [14865 [BBS (35 [194E7 584579 |584003 0,17 | 36210

/29404 | 02/26/04 | BE4867 29 41.48(3063 3722 13069 [B95 [1 19478 564000 |564867 |-0.15) 33430 -
K | o]

Clear ( Bl D Train Pun C v Export ... Avg E.rrcnr: -0.049%., Weighted Errar: 0.055%

Fun birne: 0,00 sec

N g
| ~|

=

/"/'

PI-A,,,.I. Baseline Energy Use Data Model of a Facility (historical)
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Key Data Variables

Clienk: Division; Country: State/Redgion: Building:

|Nu:uvare ;l |Nu:uvare ;l |LIS.C'. ;l |G.ﬁ. ;l |Bi|tmu:ure ;l

Building Info | Accounts | Biling | Weather Forecasts |

hodel Input
80 200
70 ~|-|-| lh h = 500
&0 ' T 700
T EO0
50
T 500 o
40 =
- 400 T
30
- 300 e
20 f L 200
LN H|
] ._l oy == | L0
o o ] o7 ] o = = - = B =t =t =t =t =t =t =t =t =t =t =t =t
= ] [} = = = = = = = = = = = = = = = = —= —= = = (]
= o = = =n = = o <z = = = ey H B == = = =] ol g ki o
s ¢ 2 5 § 335 & 3 =z 2 5 E 3 32 88 3 8

Hre= Hre= B Avorwy [ AvgT P | AVD

== Plus Manufacturing Data (MUC) for Industrial
PLANET

A 24




Train & Run the Model

Client: Division: Caunkrys State/Reqgion: Building: ™

|Nware ;l |Novare ;l |LISF\ ;l |G.°. ;l |Bi|trnore ;l
Bwilding Info | Accounts | Billing | hm\ P roj eCt a- Base I i ne Ene rgy Use

o o & i o o :I
Clear | Euild Q Train | Run ) Save | Expoart ... | :zg E;:ZTID %'Szcho’ el By ey D0
\ / ' '

e ——

Forecast Electric Error

0.6

0.4 h [N

/\ IN | L
axh !
. NN AN

Crror
™,
/"

-‘__"-

el

™.
"~
/

{ \ ‘ \
-0.4 ‘,j
06— Y —
. o] far] 2] fur] i) fur] i) ] ] fur] 7] 7] =+ =t =+ =t =+ =t ot = = = = =t
o [ o] =] [} o [} i =] (=] =] =] (=1 = = = = = = = = = = = )
= Frl = = = = o +9 b Lx = £ = = = = o (9 - = o
= a4 = é‘ s = 3 o5 g & & o E a g 3 = = i 5 z J
[ = I = - [1a] ] 1 - 10 = = o
—

— Error

=l

PI-AD,?.I. Projecting Historical Baseline Energy Use to Test Accuracy
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Monthly Projections

lient: Ditvision; Counkry: State/Reqgion: Building:

[rovare =1 |Movare =1 Jusa i I T =1 [Riltmore =

Building Info | Accounts | Biling | weather Forecasts |

=l
Monthly Electric Forecast
Extremely Accurate
Fooooo
E00000 -
(
S00000
400000 ~
=

300000
200000 -
100000 -
|:|_

dalelelelglelelglelalalelslelglalallslalsle]e

tp 2 3 & 33 3 §& 85 g s ¢ £ 2 E 33 F 8483 &

Il Forecast [ Bk
=

PLA!

el
‘
=
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Why is this Important?

White Tags created by energy conservation projects can be certified by
4 different methods:

e Prescriptive - applicable to purchase of specific technology & assumes
savings are independent of operations (with a pre-set amount and lifetime)

e Metered - applicable to installation of generation and operationally
Independent sub-metered loads (expensive)

odeled - applicable to any technology, either new installation or retrofit;
Wﬂonal changes achieved (low cost, scalable, no time limit

e Design - applicable to new buildings (CEED) I

Create the Most White Tags

v_‘—’ _M‘ : L,, = 5 i A ¢
PLA? .




Questions?

Contact Information:

Mel Jones

President and Chief Executive Officer

3295 River Exchange Drive

Suite 300

Norcross, GA 30092-4238 m\
(404) 513-0259 .

mjones@sterlingplanet.com
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