The Power of Information:

Using energy information to engage consumers in
energy saving
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"If you cannot measure it,
you cannot improve it."

— Lord Kelvin




What's the problem? Google

Consumers receive home energy information via monthly bill —
data is inaccessible, offline and not very useful
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One data point per month Google
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Direct feedback leads to energy savings
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* On average, people reduce their energy by 5-15% just by having direct
feedback on their energy consumption

* A 10% reduction in home energy use in 2015 could lead to roughly $30
billion in annual energy bill savings across the U.S., or roughly $240 per
customer per year.



Give every household access to better energy info ~ Google

Vision: Every household should have access to timely, useful and actionable
information on their energy use to empower people to make smarter energy choices.
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Analyze:
Get better information about how you use energy and what you can do to be more efficient.

Save:
Feduce your energy bills and carbon footprint by making smarn decisions about your energy use.
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Share:
Strike up a little friendly competition to see how your energy consumption compares to your friends
and neighbors.



Make solutions easily accessible Google
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Provide useful information Google

Google PowerMeter: Energy User's Home +=E
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Track energy over time

See how much enengy you have used
by the day, week or month.
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Google powermeter

Always on power

The darker shaded portion of the graph
-\ shows power that is always on, such
as any appliance that goes on standby 1A l&p

Google PowerMetar: Enargy User's Homa

Electricity used Sep 30-Oct 1
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Predict your costs

Google PowerMeter helps you to

mode. Many appliances are always on,

predict your annual energy bill so

T. Frevious day
that you can start making changes
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ways to reduce energy use and save
money.
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and saving early.
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Join the community Have a question?
Leam more about Google Fowerleter

Get tips on how to save from other
from ocur online help center.

Google PowerMeter users and share
what has worked for you.
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Maximize consumer choice
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Path to energy savings Google

Energy Information Efficiency Investments Demand Response,
. N Dynamic Pricing, Smart
e T Devices

5-15% Savings >15% Savings



Consumer energy information policies

Provide consumers access to energy information
e Access to usage data generated from AMI
» Strive for near real-time feedback

 Encourage multiple pathways

Ensure openness and interoperability

* Open standards to encourage innovation and
consumer choice

Maintain privacy and security

* All consumer data kept private unless consumer
grants others access




Thank you!
Harry Wingo
Senior Policy Counsel
Google Inc.
1101 New York Avenue, NW
2"d Floor

Washington, DC 20005

Phone: 202.553.0837
Email: hwingo@google.com
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