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About Southern California Edison

• Large electric utility in California
– Peak load 23,300 MW (2007)
– 4.9 million customers
– Serving Central and Southern California area (50,000 sq. miles)

• Sales “de-coupled” from earnings
• Peak load growth higher than energy growth
• Dramatically increasing costs to serve peak load
• Climate change concerns
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How Customers Manage Their Usage Is Changing
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How Customers Interact Is Changing

• Email is the New “US Mail”
• Personal & Social Connections
• Companies are Being Displaced

as the Primary Source of Information
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Our Customer Experience Vision Sets Our Strategy

2014 Customer Experience Vision

Vision

“My SCE”

Customers Empowered 
with Choice and 

Control of Energy 
Management, Anytime, 

Anywhere

Objective

An Engaged Two-Way 
Partnership with 

Customers

Build Engagement 
through Service 

Transformation, Next 
Generation Pricing & 

A New Customer 
Journey
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2010: Launch Next Generation Customer
Interactions & Rates 

• Hourly Interval Usage Information 
on the Web

• Budget Assistant
• Proactive Alerts & Notifications 
• New Tiered and Time of Use Based 

Rates
• Strategic Alliance with 3rd Parties
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2012+ Fully Deployed & Connected

• Fully Deployed Smart Meters 
• Connected Homes

– Programmable Communicating 
Thermostats

– In-home Displays
– Smart Appliances

• Even More Personalization
– Single View of the Customer 

Across all Channels
• New Billing & Payment 

Methods
Billing & 

Collections

PEV

Distributed 
Generation

Advanced 
Meters

Water

Energy 
Storage
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