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Federal Energy Outreach

ABC’s
Building Blocks of 
Outreach Efforts
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In the Beginning was the Word



Keep Your Eye on the Icon
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Transform the Brand
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Better Left Unsaid
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It’s All About People
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Awareness In Action
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Awareness In Action

Events
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Awareness In Action

Posters and Banners
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Awareness In Action

Materials
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Awareness In Action

Online Resources
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And . . it’s all free!

eere.energy.gov/femp/services/yhtp/campaign_materials.html
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Use It or Lose It
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Turn Words Into Actions

Turn Awareness into Action

Turn Engagement into Effectiveness

Turn Intent into Investment

Turn Opportunities into Outcomes

The bottom line: It’s Up to You!
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Plan your Strategy
Creating An Energy Action Program
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